
February 2009AMERICAN METEOROLOGICAL SOCIETY | 249

651    	 David Knollhoff  	  2008

Certified Consulting 
 Meteorologists (CCM)

fied statement that ‘my mother’ could understand. 
I think it is important to call attention to the role 
AMS plays in a healthy American economy and 
environment.”

One of the clear challenges that Karl did not an-
ticipate will be to ensure a strong and active Society 
given the current state of the economy. He plans to 
examine through a short survey what kind of services 
AMS members value most at this time. Karl also 
believes it is vital to think about how to ensure that 
the AMS becomes even more relevant tomorrow as 
information rapidly changes with advances in com-
munication technologies.

“For example, what is the proper role of the peer-
reviewed journals in context of the booming busi-
ness of ‘science by bloggers’?” Karl asks. “And what 
responsibility do authors of AMS publications have 

for requests for data, software, and notes, and what 
is the responsibility of the AMS?”

Given his background, Karl is hoping that he can 
connect with members on the diverse reasons they 
are so active in the Society.

“Using information from AMS members is prob-
ably the best way I can serve the Society in helping to 
set our agenda,” notes Karl. “I very much look forward 
to working with the great set of members we have and 
all those new members we will be enlisting.”

—Rachel S. Thomas-Medwid

Real-World Meteorology
A series of profiles celebrating a half-century of Certified Consulting Meteorologists

Who: John L. Keller

What : Owner of Weather Analytics, Inc., 
a consulting and data services firm

When: CCM since 1983

Where: Winchester, MA

Why: To ensure that customers’ needs are 
met through solutions that are practical, yet technically well grounded

How: John is currently in charge of his own consulting and data services firm, 
Weather Analytics, Inc. Prior to starting Weather Analytics, he had over 30 years 
of experience in numerical weather prediction model development and applica-

tions. These included modeling midlatitude systems responsible for extreme weather events and aviation weather 
for terminal area forecasts and en route turbulence. He has also had a significant number of forensic consulting 
opportunities.

In His Own Words: “My specialty is numerical weather prediction model applications. My company, Weather 
Analytics, provides data products that are generated from in-house numerical weather prediction models. We are 
a business-to-business provider of real-time, site-specific forecast time series data. We also provide historical data 
time series reconstructions. Weather Analytics is targeting the energy conservation industry, providing real-time 
weather data input to support predictive HVAC controls and electrical power curtailment systems.

“I decided to become a CCM about 25 years ago, and it has been an asset when being considered for consult-
ing work. My CCM was a significant contributing factor to getting at least one of my positions. From time to 
time, I discuss the nature of the CCM in detail with my clients. It was definitely worth the trouble, and I would 
do it again.”

For more information on the Certif ied Consulting Meteorologist (CCM) Program, please visit the AMS Web site at  
www.ametsoc.org/amscert/index.html.
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